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Production Incentives

Oregon Production Investment Fund (“OPIF”) 
Local OPIF 

Regional OPIF 

Greenlight Oregon Labor Rebate

Biennium 2017-2019 
$280M of Tracked In-State Spending 

8000 Tracked Jobs 
64 tracked Projects 

Development of In-State Commercial Production

Tracked Incentivized Projects

FY 2019-2020 
$111M of Tracked In-State Spending 

3000 Tracked Jobs 
35 tracked Projects 
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Economic Recovery
Oregon Production 2020: 

-Shut down in March 2020 
-Protocols developed in April, first published in May 
-Interactive and Animation projects begin to work remotely in April 
-“Chad” (TNT) returns in July 
-“The Birch” in August 
-“Top Chef,” Untitled Netflix, “Shrill” (S3) in Sept 

Q3 + Q4 2019 = $65M in direct spending 

Q3 + Q4 2020 = $67.3M in direct spending

-Associated industries 
positively impacted; rentals 
and purchases

Recovery
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Economic Recovery

“Top Chef” 7000 hotel room nights

Four Animated Features providing 400+ jobs

Untitled Netflix in unused 
Moda Center and Coliseum

“The Birch” $40+k in hotel spending in Columbia County

“Shrill” and “Top Chef” spending in 
Maupin, Hood River and North Coast

“Top Chef” in unused Expo Center

Untitled Feature spending on Central Coast
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Future Stability & Longevity

2010-2018 - 
“Portlandia” 8 

Seasons, average 
155 jobs per year 

2010-2018 - “Grimm” $300+M in 
direct spending, average 400 jobs 

per year

2014-2018 - “The 
Librarians” 4 

Seasons, average 
425 jobs per year

2018-Current - “Shrill” 3 Seasons, $60+M in direct spending

2018-Current - “Wendell & Wild” 
and “Pinocchio” 3 year 

production cycles, average 300 
jobs per year each

Multi-year Program
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Economic Development: Regional Incentives
“On Location” R-OPIF Tracked Hotel & Accommodation Spending (2017-2020)

Bandon = $242,000

Cannon Beach = $20,000

Government Camp = $34,000
Girabaldi = $2,000

Madras = $20,000Salem = $2,000

Bend = $30,000

Elkton = $35,000

Hood River = TBC

Maupin = TBC

Ranier = $42,000

Southern Coast = TBC

Florence = $13,000

Warm Springs = $7,000

La Pine = $39,000

Astoria = $43,000

Manzanita = $52,000

Pacific City = $56,000

Klamath Falls = $13,291
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The “Long Tail” Benefits
Spending, Marketing & Tourism

• First: Immediate production 
spending - Oregon jobs and small 
businesses… 

• Third & Ongoing: Post-premiere attention 
to Oregon to audiences internationally on 
an ongoing basis through many mass 
media channels.

• “Film Tourism”

• Second: “Premiere” rollout 
- focus on Oregon and 
Oregon’s talent and 
beauty…
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Successful Premieres

BEND BAKER CO.

PDX

BURNS

COTTAGE GROVE
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Tax Credit Policy Review

• These programs are working well and they are achieving the goals they were set-up to obtain. 

• They allow Oregon to be competitive with more that 30 other states with similar programs focused on 
this industry. 

• Oregon is in the bottom third of incentives rebated of all states with similar programs, but we have 
advantages that other states do not. 

• Oregon generally plays itself onscreen which means that we are getting global marketing material as a 
bonus. 

• Having a multi-year, stable program is of great value to producers and studios looking to produce multi-
year projects such as television series and animation. 

• Removing or scaling back on these programs would have an immediate effect on Oregon’s ability to both 
retain and attract these projects. 

• Extending the sunset date and increasing the capacity of the programs would yield more projects, more 
spending and more jobs.
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