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_____________________________________________________________________________________________ 
 
The revenue impact of this measure is indeterminate for the following reasons: 
 
The measure allows the Oregon Liquor Control Commission (OLCC) to create reports and 
analysis of data.  OLCC can then market, sell, license the use of, or offer other forms of value-
added access to the data and retain the revenue for purposes of covering the costs of 
producing the information and supporting or improving the agency’s information systems 
infrastructure. For sales related to alcohol data and analysis, the resulting revenue is deposited 
into a suspense account and, after subtracting OLCC expenses, the remaining revenue is 
transferred to the Oregon Liquor Control Commission Account. For sales related to cannabis 
data and analysis, the resulting revenue is deposited into the OLCC Marijuana Control and 
Regulation Fund, which supports regulatory expenses of the agency related to cannabis. The 
measure also directs the OLCC to negotiate distilled spirits pricing directly with Indian tribes for 
sales of drinks at on-premises locations within tribal lands and airlines for sales to ticketed 
passengers aboard an aircraft. 
 
The amounts of demand and resulting revenue of these products could be enough to cover 
costs, but it might not. Moreover, new revenue can be generated, but the is an equal chance 
that the resultant would be a revenue reduction. 


