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DISTRIBUTION CHALLENGES 

1995

2,600 Wineries 8,800 Wineries

2015

3,000 Distributors 700 Distributors

1.15 

Distributors 

Per Winery
.08 

Distributors 

Per Winery



OREGON WINEGROWERS ASSOCIATION: 
2017 LEGISLATIVE PRIORITIES



OWB ESTABLISHMENT AND PURPOSE

The Oregon Wine Board was created in 2003 by HB 3442 and 

established as a semi-independent state agency.

Charter

“The Oregon Wine Board shall operate for the purpose of supporting 

enological, viticultural and economic research to develop 

sustainable business practices for wine grape growing and wine 

making within Oregon and supporting the promotion of Oregon’s 

wine grape-growing and wine-making industries.”



MARKET ACCESS & RESEARCH 
INVESTMENT STRATEGY

• Allocates $1.5 million to Oregon Wine Board for innovative 
programs to create new market access opportunities for Oregon 
wineries, with a focus on smaller wineries.

• Direct portion of new dollars on targeted, strategic research to 
address key vineyard challenges (i.e., red blotch virus disease 
and climate related changes).

• Oregon Wine Board charged with creating specific plans. 

• $1.5 million comes from current wine taxes going directly to 
General Fund.



MUSIC LICENSING REFORM

• Seeks to reign in representatives of Performance Rights 

Societies (BMI, ASCAP, SESAC) that harass wineries and 

other establishments where copy written music is performed or 

played. 



THANK YOU!

Harry Peterson-Nedry, Chehalem
Past President, Oregon Winegrowers Association

Past Chair, Oregon Wine Board

Dan Jarman
Crosswater Strategies


