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Revenue from Overnight Visitors

Source: Oregon Travel Impacts, 2014, Runyan
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Oregon Visitor Spend and Jobs

Source Footnote: Dean Runyan Ad Accountability Study 2014 



State and Local Travel 
Generated Taxes

Source: Oregon Travel Impacts, 2014, Runyan



Share of Visitor Spending

Source: US Travel Assoc, US Bureau of Labor Statistics
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Ad Accountability ROI

Source: Ad Accountability, 2004, 2012/13, Longwoods
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Increase in Visitor Spending: Increase in State and Local 
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Ad Accountability ROI

Source: Ad Accountability, 2004, 2012/13, Longwoods
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Increase in Visitor Spending: Increase in State and Local 
Tax Revenue:



Estimated Regional Allotments 
Under HB 4146B


