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Honorable Co-Chair Senator Devlin and Co-Chair Representative Rayfield, 
 
For the record, my name is Liz Hamilton and I’ve had the good fortune of 
serving as the Executive Director of the Northwest Sportfishing Industry 
Association since its inception in 1993.  NSIA’s sectors include 
manufacture, wholesale, distribution, retail and tourism/service sector.  A 
partial membership listing is attached to my testimony, as well as NSIA’s 
Board of Directors and Science and Policy Board.   NSIA’s policies are 
developed through the lens of conservation, economics and social equity. 
On behalf of the Northwest Sportfishing Industry Association, I am here in 
opposition to the substantial fee increase package submitted on behalf of the 
Oregon Department of Fish and Wildlife.    
 
An infographic of a recent federal study done by Southwick Associates of 
Sportfishing in Oregon is attached.  Six hundred thirty eight thousand 
adult anglers spent more than 5.6 million days fishing in our state.  This 
activity sustains an industry of over 11,000, generates state and local tax 
revenues exceeding $72 million and provides over $1 Billion in economic 
benefit annually.   Additionally our industry pays a federal excise tax that is 
returned to Oregon, indexed to the number of fishing licenses sold.  For the 
current biennium, the industry excise tax, known as the Sportfish 
Restoration Fund, was appropriated at $16.3 million, twice the entire 
commercial fish fund.    
 
Further economic research by Southwick Associates looked at daily trip 
expenditures for the spring chinook fishery which is occurring in the 
Columbia River as we speak.  Southwick valued an angler trip at $115/day 
for this fishery.  According to ODFW, anglers average, over eight days 
fishing for every spring chinook they take home.  These fish are worth 
their weight in gold and illustrate that sport fishing in Oregon means 
business.   
 
Simply put, ODFW manages resources that are worthy of a better plan than 
killing the goose that lays the golden egg.  And a fee increase of a 
magnitude greater than any I’ve seen in over two decades will do just that.  
We can and must do better. 
 
For more than two decades NSIA has worked in both Salem and Olympia in 
support of ODFW, WDFW and the fee increases needed to keep the 
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agencies that regulate our industry healthy.  For over 20 years we have supported, authored and 
led the charge for literally dozens of various fee increases for the agency, such as when NSIA 
introduced and passed the hatchery harvest tag.  Additionally we have worked with members of 
Congress to secure important federal funds for Oregon, such as the Pacific Coastal Salmon 
Recovery Fund, Mitchell Act funding, Rec Fin and many others.  All this effort has been aimed 
at helping the agency protect, restore and manage fishery resources to abundance levels that 
secure the future of the fish, the jobs in our industry and the cultural, economic and 
environmental benefits from sport fisheries.    
 
If passed, this historically large fee increase will drive away customers--then where will we be in 
six years?  Even less participants paying an even larger fee increase?  How can the agency, its 
conservation mission, and our industry survive? 
 
Our customers, the license holders are funding the core functions of the agency.  License dollars, 
combined with excise tax are the second largest funding source to the fish division, barely 
second to federal funds.  By the agency’s own admission, the 33% increase for just the fishing 
license, is being increased enough to turn away 10,000 customers.  It is important to know is that 
there will also be substantial increases if you fish for salmon, steelhead, sturgeon or halibut, or 
fish in the Columbia, go crabbing, or include the agency’s request for an ocean tag.  If you spend 
your discretionary dollars doing all those things in rural Oregon communities like I do, then your 
license fees will go up 65% primarily to maintain the status quo.  Again, killing the goose that 
lays the golden egg.   
 

Fishing Licenses/Tags Current 2016 2018 2020 % Change
Annual Angler 33.00$     38.00$     41.00$     44.00$     33%
Adult Combined Tag 26.50$     35.00$     40.50$     46.00$     74%
Hatchery Harvest Tag 16.50$     25.00$     28.50$     33.00$     100%
Col. Riv Basin Endorsemen 9.75$       9.75$       9.75$       9.75$       0%
Totals 85.75$  107.75$ 119.75$ 132.75$ 55%
Crab 7.00$       9.00$       10.00$     10.00$     43%
Ocean Endorsement -$         10.00$     10.00$     10.00$     
Total w/Crab and Ocean 92.75$  126.75$ 139.75$ 152.75$ 65%  

 
Oregon deserves a plan, not excuses about why we are not selling licenses.  When one of our 
businesses is losing revenues, we don’t cut off our nose to spite our face.  We don’t raise prices 
to a point where we lose even more customers, we make a plan to increase our market share.  
There are states where license sales are increasing, where agency budgets are robust.  These 
agencies know their customer and promote to that customer.  They know their partners, like the 
industry, local government, state government, tourism, for instance, and they leverage those 
partnerships to attract and maintain participants.   
 
ODFW has a talented workforce that performs functions every day for all the citizens of Oregon.  
We do not wish to see any of them go away, or even shifted to duties they did not chose, as is 
happening right now.  But with license dollars funding a preponderance of the vital functions of 
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the agency, we are not doing them a favor, either, if we stay on the current path.  There are many 
things that must change, and most of these things need your vision and active attention.   
 
I challenge you to find one commission or board in the entire state of Oregon that does not have 
one single member representing the industry they regulate?  It’s unimaginable and inexcusable.  
We ask that you work with our new Governor to address this very egregious oversight.   We also 
ask that you actively work with experts in our industry to look at what other states are doing right 
to attract and retain participants and invest time with us to find the funding for all of the 
necessary functions this wonderful agency performs.   
 
The definition of insanity is to do the same thing over and over and expect a different outcome.  
Unlike our past, we cannot support this fee increase hoping things will be different or better.  We 
wish to work with you, our Governor, ODFW and other agencies to change course and protect 
the future of ODFW and its mission by finding ways to grow sportfishing opportunity, and the 
licenses sales, jobs sustained by this treasured activity.   Thank you again for this opportunity to 
participate in your important deliberations. 
 
In Service, 
 
 
 
 
Liz Hamilton, Executive Director 
Northwest Sportfishing Industry Association 
 
 



$
Sportfishing & the Oregon Economy

Sportfishing Means Business!  In Oregon, growing sport fishing opportunity grows jobs, protects an important piece 
of our culture, connecting families and friends to each other and the natural environment.

11,043 Jobs

$382,802,979 Salaries & Wages

638,000 Adult Anglers (resident and non resident)

$680,636,132 Retail sales

$1,172,481,577 Multiplier Effect

$72,381,359 State & Local Tax Revenues

$91,781,493 Federal Tax Revenues

5,658,437 Total Fishing Days

Citation: Southwick Associates. 
Sportfishing in America: An 
Economic Force for Conservation. 
Produced for the American 
Sportfishing Association (ASA) 
under a U.S. Fish and Wildlife 
Service (USFWS) Sport Fish 
Restoration grant (F12AP00137, 
VA M-26-R) awarded by the 
Association of Fish and Wildlife 
Agencies (AFWA), 2012.
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Oregon Sport Fishing : A Heritage and an Economic 
Force for Conservation



Did You Know?
n Recreational fishing ranks 

higher than bowling or playing 
basketball, softball or soccer, 
according to data from the 
National Sporting Goods 
Association.

n More Americans fish than play 
golf (21 million) and tennis 
(13 million) combined.

n If fishing were a company, the 
amount spent by anglers to 
support fishing-related retail 
sales would rank number 51 
on the Fortune 500 list.

n Fishing generated more 
revenue ($48 billion) than 
Lockheed Martin ($47 billion), 
Intel ($44 billion), Chrysler 
($42 billion) or Google ($38 
billion).

n The economic activity 
generated by sportfishing is 
greater than the economies, 
measured in Gross State 
Product, of 17 states.

n At more than 46 million 
anglers in 2011, more than 
twice the number of people 
fished in 2011 than attended 
every NFL game combined.

American Sportfishing Association 2011 report

Rank State

Number of 
Non-Resident 

Anglers

Total 
Non-Resident 
Expenditures

1. Florida 1,197,279 $898,283,876
2. Michigan 347,029 $326,337,857
3. Wisconsin 336,753 $445,006,874
4. North Carolina 328,810 $260,296,738
5. Alaska 327,418 $361,768,322
6. New York 297,070 $282,573,249
7. Oregon 264,424 $241,771,577
8. Minnesota 259,324 $364,108,877
9. New Jersey 256,950 $106,323,764
10. Missouri 244,290 $205,686,074
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