
OPRD 2015-17 Budget: Overview Page A-8 

 
d. Economic role: The purpose of a state park system is to satisfy the basic human need for recreation. Along with purposeful 

benefits—improved mental and physical health, preserved scenery—a properly designed and funded park system also 
produces significant economic impacts as a secondary benefit. 
 
 
 
 

 
 
 

 
47 million park visitors 
per year. Substantial 
numbers travel from 
urban areas into rural 
ones. 

Est. $800 million per 
year in local economic 
activity. 

Drives est. 12,000 jobs 
per year. 

Produced direct payment 
of $880,000 in local 
lodging taxes in 2014. 

39% of Oregon 
travelers are willing to 
pay extra for lodging that 
reflects the cultural 
heritage of a place. 

Average Oregon heritage 
traveler spends $1,600 
per trip. 

State Parks Heritage 
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Benefits of  Park Systems 
• Environmental 

• Air and water quality 

• Wildlife/habitat 

• Social 
• Mental and physical health 

• Education 

• Community glue 

• Economic 
• Tax Benefits 

• Tourism 

• Direct revenue (park fees, concessions) 



The Outdoor Recreation Economy 

2012 National Report Sponsored by the Outdoor Industry Association and the Western Governor’s Association. 



Product Sales and Trip and Travel-
Related Spending 

2012 National Report Sponsored by the Outdoor Industry Association and the Western Governor’s Association. 
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The US Outdoor Recreation Economy 

• 725+ million visits to 
state parks provided 
$20 billion economic 
benefit to communities 
near state parks. 

• Outdoor rec economy 
grew 5 percent 
annually 2005-2011 
when many sectors 
were shrinking due to 
the recession.  



Estimating Economic Role 

Three things needed to estimate 
economic role: 

1) Average visitor spending from the 
OPRD visitor survey. 

2) Recreation use from OPRD 
annual figures. 

3) Economic model describing local 
communities. 



Oregon State 
Park Visitor Use 
Survey Project 



Measuring Recreation Spending 

Only locally-incurred 
expenditures 

At or near the 
park 

Enroute At home 



Spending for Different Types of  Visitors 

Non-local day trips 
Non-local overnight 

 
Local day trips 
Local overnight 

 
Non-primary 

(visits where park is not the primary 
reason for the trip) 



Average spending of visitors to North Coast units, $ per party per trip 
Spending 
categories 

Non-local 
Day  

Non-local 
Overnight Local Day 

Local  
Overnight 

Non-
primary 

Lodging 0.00 12.62 0.00 13.42 58.94 
Camping 0.00 50.79 0.00 19.92 25.04 
Restaurant 23.15 38.99 11.18 19.76 42.07 
Groceries 10.55 48.66 16.00 35.35 33.90 
Gasoline 24.95 51.03 11.22 27.50 43.82 
Entry fees 8.74 11.47 3.58 6.40 6.62 
Rec. & entert.  1.96 4.71 1.82 4.50 3.43 
Souvenirs, etc. 6.55 22.82 0.45 5.33 18.77 
Total 75.90 241.09 $44.25 132.18 $232.59 
Sample size 84 813 55 105 605 

Visitor Spending Averages, North Coast 



Average spending of visitors to Milo McIver SP, $ per party per trip 
Spending 
categories 

Non-local 
Day  

Non-local 
Overnight Local Day 

Local  
Overnight 

Non-
primary 

Lodging 0.00 1.95 0.00 0.32 2.29 
Camping 0.00 38.96 0.00 43.47 19.06 
Restaurant 4.45 15.78 4.45 7.13 14.63 
Groceries 13.71 36.76 13.71 50.85 23.66 
Gasoline 11.55 33.74 11.55 25.62 37.07 
Entry fees 5.91 6.14 5.91 11.65 6.50 
Rec. & entert.  2.62 9.20 2.62 4.73 1.46 
Souvenirs, etc. 0.13 8.29 0.13 0.70 5.74 
Total 38.37 150.82 38.37 144.48 $110.40 
Sample size 112 148 112 150 107 

Visitor Spending Averages, Milo McIver 



Amount of  recreation use 

Location 
Non-

local Day  
Non-local  

Overnight 
Local 

Day 
Local  

Overnight 
Non-

primary Sum 
North Coast 8% 19% 5% 2% 66% 100% 
Central Coast 15% 22% 11% 2% 50% 100% 
South Coast 9% 16% 16% 4% 55% 100% 
Coastal Avg. 12% 19% 11% 3% 55% 100% 
Milo McIver SP 13% 8% 45% 10% 24% 100% 



2011 Economic Impact 

Coastal Region total 

Effect 
Sales    

$000’s Jobs 
Labor Income 

$000’s 
Value Added  

$000’s 
Direct Effects $275,869 4,990 $89,217 $152,262 
Secondary effects 95,561 952 26,374 55,714 
Total Effects $371,430 5,942 $115,591 $207,976 



Unit-level Economic Impact 



Let the assumptions roll … 

• Parks and visitors are lumped by zones … 
Ecola SP = North Coast zone average spending. 

• Spending patterns may not apply to waysides and 
specialized parks. 



Return on Investment 
Coastal Region Maintenance & Operations 

Expenditures & Park User Fees Revenue 
Fiscal Year 2012 (July 1, 2011 - June 30, 2012)  

M&O Expenditures 
Personal Services $9,813,915 

Services & Supplies $2,815,163 

Total Expenditures $12,629,078 

User Fees Revenue 
Park User Fees $9,514,015 

$1 spent on to operate coast parks = $32.50 in visitor spending. 



 

 

 

 

2013 visitor phone survey 

Response to Oregon State Park 
rate increase proposal 

 

 

n=638 

Estimated margin of error = 3.8% 



1‐2 stays
40%

3‐4 stays
23%

5‐6 stays
12%

7+ stays
9%

No stays
16%

How often did you camp in a state park last year?



RV
59%

Tent
32%

Both
9%

Do you usually rent tent sites, RV sites, or did you 
rent both equally?



Strong support
43%

Somewhat 
support
38%

Somewhat don't 
support
10%

Strong lack of 
support
4%

No opinion
5%

How would you feel if full‐hookup RV campsite 
rate was raised by 4 dollars a night, to 28 dollars?



OR
76%

WA
13%

CA
4%

ID
2%

Other
5% State of residence
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