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Opower Overview 
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Engaging consumers,  

Saving energy and money 

Company 

• 80+ utility partners in 30 states and 6 
countries  

• Forbes #10 of 100 Most Promising 
Companies 

• 300+ people in Washington DC, San 
Francisco, London, and Singapore 
 

Our DNA 

• Applied behavioral science  

• Consumer marketing 

• Data analytics 
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Working with 80+ utilities globally, 

reaching 15 million households 

3 12 March 2013 
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http://www.google.com/imgres?imgurl=http://ecoseed.org/articleImages/Portland-General-Electric-successfully-completes-Smart-Meter-testing-prepares-rollout_295x220.jpg&imgrefurl=http://ecoseed.org/en/general-green-news/green-business-news/corporate-communications/1632-portland-general-electric-successfully-completes-smart-meter-testing-prepares-rollout&usg=__ONDtY0ahzY617orFlTkemp0KbNE=&h=220&w=295&sz=20&hl=en&start=3&um=1&itbs=1&tbnid=fhCM_5hWwsipcM:&tbnh=86&tbnw=115&prev=/images?q=portland+general+electric&um=1&hl=en&rls=com.microsoft:en-us:IE-SearchBox&rlz=1I7GGLT_en&tbs=isch:1
https://www.nwnatural.com/
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Confusing 
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Boring 







Consumer Energy Usage Disclosure Report 
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2008 2009 2010 2011 End 2012

2 TWh 

8.8 GWh 50 GWh 
192 GWh 

732 GWh 

Delivering results at scale, 
1-3 percent savings per household 
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Opower has saved over $220 million in energy bills 
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Opower delivers savings to all 

households, including most 

vulnerable. . . 
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Savings by Income Band 

Source: Analysis of 10 different US programs, representing 58K homes <$30K annual income 
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65 & Under Over 65

and is effective for everyone, 

including senior citizens 
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Savings by Age 

Source: Analysis of 10 different US programs, representing 95K homes with primary resident >65yrs 
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Energy Trust of Oregon’s Pilot Program: 
$1.6 million in bill savings a year 
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Utilities: Portland General 

Electric and NW 

Natural 

  

Counties Served:  Clackamas, Marion, 

Multnomah, Polk, 

Washington, and 

Yamhill 

# of Homes: 60,000 

 

Cumulative Savings 

(up to Feb 2013): 

- $1.6 million in bills 

 

- 16,504 MWh 

 

- 600,235 Therms 
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Two years in, and only 1% of recipients 
have chosen to opt out of reports 
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Looking ahead, Lots of savings left 

Impact of ETO pilot vs. full deployment in Oregon 

482 

2,648 

304 

3,980 220 

9 

$30 million of cost–effective savings  

per year are possible 
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Gas  
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$30  

Utility Bills  
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Thank You 

 
jim.kapsis@opower.com 
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Clearly Defined Measurement & 
Verification Approach 

Random  

Allocation 
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Methodology endorsed by: 
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Increasing participation in hard measures 
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Average 75% 

Median 60% 

Participation lift  

Programs Promoted in Reports 

Home Audit -  

South Central 

Utility 

Appliance 

Recycling -  

Midwest Utility 

Home Audit –  

Northeast Utility 

Home Audit -  

South Central 

Utility 

Home Audit -  

South Central 

Utility 


